Date Issued: 05/12/2018

Site Address: TBC
Designers: Hayley Roy, Eleanor Rutherford & Tanya Dauns
Revision Summary

A Initail concepts of Branding Design along the theme of Latin American
B Acting on clients first comments from Concept Pack A
C Acting on clients comments from Concept Pack B
D Further developed logo with the options on in between words devisions styles
E Woking on the deisgns for the business cards, naprkings, etc.
F Designs for food packaging, new designs for the logo and business cards
G Further logo development, finalising business card and food packaging design
H Refining final design ideas
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BRANDING DESIGN PACK CHECKLIST:

- Logo Design '\
- Symbol Design i\
- Research and Development 1/
- Concept Boards 1\
-CupDesign
- Loyalty Cards Design 1\
- Business Card Design '\
- Packaging Design i\
- Napkin Design i\
- Coffee Board Design iV
CHECKLIST: FOR BRANDING DESIGN PACK @
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© GoBac

LANDMARKS: CONCEPT BOARD
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LIGHT BLUE IS ASSOCIATED WITH HEALTH, HEALING, TRANQUILITY, UNDERSTANDING AND SOFTNESS. DARK BLUE REPRESENTS
KNOWLEDGE, POWER, INTEGRITY AND SERIOUSNESS.

LATIN AMERICAN: COLOUR CONCEPT BOARD
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ABOVE SHOWS FURTHER MEANINGS AND UNDERSTANDING OF THE PERCEPTION OF A BRAND THROUGH COLOURS.

FURTHER COLOUR MEANINGS
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tagline here

INSPIRING LOGOS: CONCEPT BOARD
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Square Circle Rectangle
Triangle _ : Oval
Diamond
Pentagon Hexagon
Star

SIMPLE SHAPE: CONCEPT BOARD
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MAS LOGO: EXPERIMENT 1
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LATIN AMERICAN COFFEE

EXPERIMENT 1: TAKEN FURTHER




MAS LOGO EXPERIMENT 1: MOCK-UPS
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EXPERIMENT 2

MAS LOGO:
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MOCK-UPS
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MAS LOGO: EXPERIMENT 4



INSPIRATION

MAS LOGO: EXPERIMENT 5
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EXPERIMENT 5: TAKEN FURTHER




ORNAGE BACKGROUND

EXPERIMENT 5: TAKEN FURTHER
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TAKING THE LOGO FURTHER




BACKGROUND & TEXT COLOURS
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TAKING THE LOGO FURTHER
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MOUNTAIN AS AN 'A’




CIRCLE LOGO
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FURTHER DEVELOPED LOGO




DASHES IN BETWEEN THE WORDS DOTS IN BETWEEN THE WORDS SUNS IN BETWEEN THE WORDS

OPTIONS FOR IN-BETWEEN WORDS DEVISION 2 =88




CONFIRMED LOGO




CIRCLE: MOCK UPS
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* Text ORGANIC COFFEE is bigger
than HEALTHY FOOD, so the sun/
dot is not in the middle/close to the

middle of the logo background.
As a solution to this HEALTHY word
can be changed to something like

DELICIOUS.
Please see page 29.

FURTHER UPDATED LOGO




Space for stamps or scan to be able to collect rewards over repeat visits to the cafe

Buy 9 cuPs and get loth Sveel

A

Doodle style drawings N

Use of brands colours

VISTA

Growing a botter future

LOYALTY CARD ¢

" nipe drinks and ge y EoEL
¢ .

|
L FAIRTRAD |

LOYALTY/BUSINESS CARDS:CONCEPT BOARDS
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g hellomas@gmail.com g
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@ www.mas.co.uk E

3=

@ +920 0000 1200 2

=

777 Seventh Avenue, =

- When people get coffee they can get London, L15 8LT LE
a 'coffee stamp'. When they collect 8
stamps, a complimentary free coffee

can be recieved.

*Please note, all of the information will be changed ones its known

BUSINESS CARDS DESIGN




* Different bottom line wording

BUSINESS CARD MOCK-UPS 2
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BUSINESS CARD MOCK-UPS
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Tiled wall at the back of the Upsycled, white washed wood with Beautifully rustic style with eco Artist to create a MAS style image

friendly feel to it would fit the
interior nicely

menu boards engraved (black colour) menu writing

*Please note, all of the information will be changed ones the menu is known.

COFFEE BOARDS DESIGNS

with the coffee health behifits

HARP INTERIORS




PAPER NAPKINS DESIGN IDEA HARP INTERIORS




CUP DESIGN IDEA
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JUICE BOTTLE BRAND DESIGN
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*Ingridients information, food description to be addded when the menu is known

PACKAGING DESIGN
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*Ingridients information, food description to be addded when the menu is known

PACKAGING DESIGN - SALAD BOXES
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PACKAGING DESIGN - PASTRIES BAGS
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B LiAd : S : Manic's mefrymaking mist-haves

MILLIE 6.25

Poached Trout & eat in 7.50
Seaweed Salad

trout / courgette / cabbage / rocket
seaweed / miso dressing / sesame seed

keal 176, fat 9.3g, corbs 5g, protein 16g

SRS MEJILLONES
- ENSALSA
o DE VIEIRA

FOOD LABELS CONCEPT BOARD
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IDEAS ABOUT CUPS PERSONALISATIONS
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